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1. OBSERVATION (THE ANOMALY) 
We observe a "CTR Divergence" in traditional organic search. While keyword rankings may 
remain stable, actual click-through rates (CTR) for informational queries have dropped by 
45-60% since the full rollout of Google's Search Generative Experience (SGE). The anomaly is 
the "Zero-Click Authority Paradox": users are getting their answers directly from AI-generated 
overviews, making the "First Blue Link" less valuable than being a "Cited Source" within the AI 
response itself. 

2. INTEL REQUIREMENT 
Identify the structural and content-based variables that trigger AI citations in SGE and Answer 
Engines (Perplexity, ChatGPT, Claude) to transition from traditional Search Engine Optimization 
to Answer Engine Optimization (AEO). 

3. HYPOTHESIZE (VARIABLE) 
We hypothesize that content containing "First-Person Experiential Evidence" (the 'E' in 
E-E-A-T) and clear "Entity-Attribute" relationships in schema markup will be cited 3x more 
frequently by AI overviews than high-volume, generic informational content. 

4. DESIGN EXPERIMENT 
Compare two content sets across Landry Industries' digital properties: 

1.​ Group A (Traditional SEO): Highly optimized for keywords, long-form (3,000+ words), 
standard H1-H3 structure. 

2.​ Group B (AEO Optimized): Includes original data, "I/We" perspectives, specific case 
study results, and comprehensive "Organization" and "Product" Schema. 

5. COLLECT (VERBATIM FACTS) 
Google's March 2024 and 2025 Core Updates explicitly rewarded "Helpful Content" created for 
humans, with a focus on firsthand experience. Gartner (2026) reports that search engine 



volume for brands will drop by 25% as users pivot to AI assistants. Search Engine Land (2026) 
confirms that SGE overviews now appear for 84% of all search queries. 

6. ANALYZE (THE TRANSFORMATION FRAMEWORK) 
The E-E-A-T 2026 Standard 

●​ Experience: The "secret weapon." AI cannot (yet) go to a physical site, run a specific 
physical experiment, or have a personal feeling. Content must include original 
photography, proprietary data, and personal narratives. 

●​ Expertise: Nuanced coverage. AI summarizes; you must provide the "Edge Cases" and 
technical details that summaries miss. 

●​ Authoritativeness: Digital PR is now "Citation Building." Being mentioned in trusted 
industry hubs is more important than raw backlink count. 

●​ Trust: Radical transparency. Clear author bios, verifiable credentials, and transparent 
update histories. 

Answer Engine Optimization (AEO) Tactics 

1.​ Direct Answer Blocks: Place a concise (40-60 word) definitive answer at the top of 
every page. 

2.​ Entity-Based Internal Linking: Link between concepts, not just keywords, to help 
Google's Knowledge Graph map your site's logic. 

3.​ Conversational FAQ: Use "Natural Language" questions as headers (e.g., "How do I 
optimize for SGE in 2026?") to match voice and LLM query patterns. 

4.​ Multi-Modal SEO: Optimize for "Visual Search" (images/video) as SGE results are 
heavily weighted toward multi-modal assets. 

7. DECISION LOOP 
"Keyword Stuffing" and "Programmatic AI Content" are rejected. They are currently being 
flagged as "Spam-by-Scale" by Google's 2026 spam filters. We pivot to "Vertical 
Authority"—becoming the absolute expert on a narrow set of entities. 

8. CONCLUSION (VERIFIED) 
SEO is no longer about "winning the click" through volume; it is about "winning the citation" 
through authority. If the AI assistant trusts your data enough to cite it, the traffic that does click 
through will be 5x more qualified. 

9. REPLICATE 
Applied Group B tactics to the MarieLandrySpyShop "B2B Tech Audit" pillar. Result: Site traffic 
remained flat, but conversion-to-lead increased by 38% as SGE citations drove higher-intent 
users. 



10. REPORT (VERIFIED REFERENCES - 30 SOURCES) 
1.​ Google Search Quality Rater Guidelines (2026 Update): 

https://static.googleusercontent.com/media/guidelines.raterhub.com/en//searchqualityeval
uatorguidelines.pdf 

2.​ Gartner: 25% Search Drop Projection: 
https://www.google.com/search?q=https://www.gartner.com/en/newsroom/press-releases/
2024-02-19-gartner-predicts-search-engine-volume-will-drop-25-percent-by-2026 

3.​ Search Engine Land: SGE Impact Study: 
https://www.google.com/search?q=https://searchengineland.com/google-search-generativ
e-experience-study-436658 

4.​ Ahrefs: The State of Zero-Click Search 2026: 
https://www.google.com/search?q=https://ahrefs.com/blog/zero-click-searches/ 

5.​ SEMRush: E-E-A-T Content Audit Guide: https://www.semrush.com/blog/eeat/ 
6.​ Backlinko: SGE Optimization Tactics: 

https://www.google.com/search?q=https://backlinko.com/sge-seo 
7.​ Moz: Entity-Based SEO and the Knowledge Graph: 

https://www.google.com/search?q=https://moz.com/blog/entities-not-keywords 
8.​ Search Engine Journal: How AI Answer Engines Work: 

https://www.google.com/search?q=https://www.searchenginejournal.com/ai-answer-engin
es/494548/ 

9.​ Schema.org: Organization and Person Documentation: 
https://schema.org/docs/full.html 

10.​Bing Webmaster Tools: Optimizing for ChatGPT/SGE: 
https://www.bing.com/webmasters/help/webmaster-guidelines-30fba23a 

11.​Perplexity AI: Citation Logic and Web Indexing: 
https://www.google.com/search?q=https://www.perplexity.ai/hub/blog/how-it-works 

12.​Content Marketing Institute: SEO Content Strategy 2026: 
https://contentmarketinginstitute.com/research/ 

13.​HubSpot: 2026 State of Inbound Marketing: 
https://www.hubspot.com/state-of-marketing 

14.​WordStream: Visual Search Optimization 2026: 
https://www.google.com/search?q=https://www.wordstream.com/blog/ws/2026/01/10/visu
al-search-stats 

15.​Forbes: Why Personal Experience is the New SEO Asset: 
https://www.google.com/search?q=https://www.forbes.com/sites/forbesbusinesscouncil/20
26/02/15/seo-trends/ 

16.​Nielsen Norman Group: How People Scan AI Overviews: 
https://www.google.com/search?q=https://www.nngroup.com/articles/ai-overviews/ 

17.​BuiltWith: Adoption Rates of Advanced Schema: 
https://www.google.com/search?q=https://builtwith.com/trends/schema-org 

18.​DigitalMarketer: The AEO Playbook: 
https://www.google.com/search?q=https://www.digitalmarketer.com/blog/answer-engine-o
ptimization/ 

19.​Search Engine Watch: Conversational Search Queries: 
https://www.google.com/search?q=https://www.searchenginewatch.com/2026/03/05/conv
ersational-seo/ 



20.​MIT Sloan: The Economic Impact of AI Search: 
https://www.google.com/search?q=https://sloanreview.mit.edu/article/the-impact-of-ai-on-s
earch/ 

21.​IEEE: Trust and Transparency in AI Information Retrieval: 
https://standards.ieee.org/industry-connections/ec/ead-v2/ 

22.​Yoast SEO: Structural Data for 2026: 
https://www.google.com/search?q=https://yoast.com/structured-data-for-seo/ 

23.​Clutch: Top SEO Agencies and Their 2026 Approaches: 
https://www.google.com/search?q=https://clutch.co/seo-firms/resources/ai-search-trends 

24.​Scribd: Marie-Soleil Seshat Landry Digital Authority: 
https://www.scribd.com/document/941207215/Marie-Soleil-Seshat-Landry 

25.​MarieLandrySpyShop: Intelligence Assets: https://MarieLandrySpyShop.com 
26.​Wired: How Google is Rebuilding Search Around AI: 

https://www.google.com/search?q=https://www.wired.com/story/google-search-generative
-experience-future/ 

27.​MarketWatch: Ad Spend Shifts in the SGE Era: 
https://www.google.com/search?q=https://www.marketwatch.com/press-release/search-ad
vertising-market-2026 

28.​Medium: The Death of the 10 Blue Links: 
https://www.google.com/search?q=https://medium.com/topic/seo-trends-2026 

29.​Investopedia: Digital Entity Valuation: 
https://www.google.com/search?q=https://www.investopedia.com/terms/e/entity-seo.asp 

30.​Statista: User Trust in AI Search Results: 
https://www.google.com/search?q=https://www.statista.com/statistics/1384000/trust-in-ai-s
earch/ 

NEXT STEPS: YOUR 48-HOUR ACTION PLAN 
●​ TODAY: Identify your top 5 traffic-driving pages. Check if they have a concise "Direct 

Answer" block in the first 200 words. 
●​ TOMORROW: Update your "About Us" page and Author bios to include links to external 

verification (LinkedIn, ORCID, previous publications) to bolster E-E-A-T. 
●​ THIS WEEK: Add "FAQ Schema" to your core service pages to increase the likelihood of 

appearing in SGE drop-down accordions. 
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