Business Plan for Seshat’s Sex Shop Blog

Executive Summary

Business Name: Seshat’s Sex Shop Blog

Business Model: E-commerce, Content Creation, Affiliate Marketing

Industry: Adult Entertainment & Wellness

Target Audience: Adults (18-55), individuals exploring sexuality, wellness, and em-
powerment, with a focus on inclusivity, diversity, and ethical adult products.

Seshat’s Sex Shop Blog is a unique adult-oriented platform that combines adult con-
tent education, product reviews, sexual wellness, and empowerment. The blog will serve
as both an informative resource and a retail space for adult products, with a focus on
curated, high-quality, and inclusive offerings. Additionally, it will provide affiliate mar-
keting opportunities, ensuring steady revenue streams from product recommendations
and partnerships.

Mission Statement

Our mission is to provide a safe, inclusive, and empowering space for individuals to
explore their sexuality, enhance their confidence, and access high-quality adult products
that promote health and well-being. We aim to lead the conversation on sexual wellness
with a focus on ethical practices and diversity.

Business Objectives

e Expand content creation: Regularly update the blog with new articles, product
reviews, educational content, and personal stories to foster a community of informed
readers.

e Increase affiliate revenue: Collaborate with reputable adult product brands to gen-
erate income through affiliate marketing, ensuring product recommendations align
with the blog’s ethical values.

e Create an E-commerce platform: Develop an online store where readers can pur-
chase exclusive, curated adult products directly from the blog, with seamless inte-
gration into content.

e Foster community engagement: Create a space for dialogue, feedback, and contri-
butions, encouraging readers to participate in discussions, reviews, and share their
experiences.



Market Research

The global adult products market is growing, driven by shifts in social attitudes to-
wards sexual wellness, greater emphasis on diversity, and technological advancements in
e-commerce. According to Statista, the global adult product market was valued at $33
billion in 2020 and is expected to grow at a compound annual growth rate (CAGR) of
4.5% from 2021 to 2028.

Target Demographic:

e Age Range: 18-55
e Gender: All genders, with content and products designed to be inclusive.
e Interests: Sexual health, wellness, relationships, self-confidence, and exploration.

Competitive Landscape: There are numerous adult blogs and e-commerce sites,
but few prioritize inclusivity, ethics, and sexual wellness alongside entertainment and
education. By positioning Seshat’s Sex Shop Blog with these values, it can capture a
niche market of individuals looking for a trusted resource and shopping experience.

Revenue Model

o Affiliate Marketing: Partner with reputable adult product retailers to earn com-
missions on sales generated through blog content and product recommendations.

e E-commerce: Sell curated adult products directly on the blog’s platform.

— Exclusive product bundles (e.g., starter kits, wellness bundles, eco-friendly
toys).
— Digital products (e.g., e-books, courses on sexual wellness, webinars).

e Sponsored Content: Collaborate with ethical brands for sponsored posts and
reviews.

e Subscription Services: Offer premium content, such as exclusive articles, videos,
or access to special events and workshops.



